
 

 
 

The Delta Think Open Access Data & Analytics Tool (OA DAT) is a systematic overview of open access uptake, 

pricing and value. Its expert commentary and highly visual presentation of market trends and behaviour, 

allows funders, institutions, researchers and publishers to promote, educate and make informed choices 

about open access. 

For academic librarians, the OA DAT aims to 

• Enable them and their clients to make informed choices about the open access options 

• Visualise how the market is functioning, beyond the confines of academic OA-only studies 

• Provide comprehensive views of how OA is being used, and how much it is being used  

• Show highly relevant information by drill-downs into over 300 disciplines 

• Provide information on cost-effective options by showing pricing trends for over 14,000 journals. 

• Help them advise faculty on the complexities and nuances of open access 

• Greatly reduce the work needed to produce briefings and basic education materials.  

The tool presents collated, curated and normalised data and analysis, from an independent viewpoint. It 

includes anonymised surveys of publishers’ actual activities and combines, organises and updates disparate 

data sets that have historically been difficult to use together in a comprehensive analysis.  

Background 

• Since 2005, Delta Think has worked with scholarly and educational publishers and research 

organisations as a consultancy firm focused on strategy, innovation, and growth.  

• During this time, Open Access (and open research) has become an increasingly relevant and critical 

topic to scholarly publishers. We are frequently called upon to conduct research and analysis for 

predominantly society and association (not for profit) publishers. 

• These efforts, and our relationships with these organisations, made it clear there was a need for an 

unbiased venue that tracked, collated, curated, and analysed OA market data over time, to enable 

organisations to plan their strategies, understand how their activities compare with others, 

measure their progress against the wider landscape, and identify their options for better serving 

their communities.  

There are more than a dozen categories of analysis and resources available in the OA DAT. The following 

are a few samples of the visualisations that are available in the tool. 

  



 

 
Appetite for Open Access and take-up by Subject. The tool shows how the appetite and potential for 

open access varies by discipline. For example, we can compare uptake of open access within subject 

areas, and put that in the context of how much of the total literature each subject accounts for. The 

example chart below shows just a few of the 300 subjects the tool has coverage for. 

 

 
 

 

Article Processing Charges and Value for Money. The tool shows influences on OA pricing. For example, 

plotting individual journal prices against measures of impact reveal whether there is any relationship 

between “quality” and price. The fine-grained subject filtering allows these patterns to be visualised for 

particular disciplines and mean that alternative publication venues can be found that may offer 

comparable levels of impact at lower prices, or under alternative models (fully OA vs. hybrid journals). The 

example below shows just one slice of the data from the Arts, Humanities and Social Sciences; the tool 

also has complete coverage across Life, Physical and Health Sciences.  

 
 



 

 
Understanding the Landscape and Compliance Analysis. The tool provides easy to understand background 

information on how open access works, including definitions and the common ways it is implemented. This 

makes the provision of education and information materials a breeze. Interactive tools can also help people 

navigate the OA landscape; for example, the compliance analysis tool provides an at-a-glance guide to how 

publishers’ open access options meet funders’ requirements using a simple system of color coding. 

 

  



 

 
 

Summary of Topics Covered 
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